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Figure 1: Global trade value Figure 2: Thai export growth
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Figure 3: Vulnerability of Thai industries to external shock
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Figure 4: GDP Growth of key countries (2020-2025) Figure 5: Thailand’s export growth (2020-2025)
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Figure 6: COVID-19 and Megatrends will influence future direction of Global Supply Chains
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Figure 7: Position of Thai industries in New Global Supply Chains
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